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% of respondents 



5

% of respondents (Making some changes + Making profound changes)
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Total for sample

Gen Z (18-27y/o)

Millenials (28-40 y/o)

Gen X ( 41-63 y/o)

Boomers (64-79 y/o)
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75%

67%

74%

79%

79%

Brazil

50%

59%

48%

49%

49%

83%

74%

83%

88%

85%

40%

55%

52%

35%

24%

70%

64%

67%

75%

84%

France India Morocco USA
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